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September 14,1998

Sylvester Nemes 
PO Box 3782 
Bozeman, MT 59772

Dear Mr. Nemes,

Thank you for the inquiry about submitting your title, Six Months In Scotland, to Barnes 
& Noble for review as a candidate for distribution into our bookstores. We welcome the 
opportunity to see books of all types from publishers large and small.

All books included in the Barnes & Noble inventory assortment must have an ISBN and a 
Bookland BAN barcode. Information about obtaining an ISBN and a barcode in enclosed.

A copy of the book along with any reviews it may have received, as well as a recap of 
pertinent publishing, marketing, or promotion plans can be sent to:

Barnes & Noble 
Small Press Department 
122 Fifth Avenue 
New York, NY 10011

At the same time, please make a separate submission to Barnes & Noble Online. Please 
see the BamesandNoble.com page I have included which outlines the materials the Website group 
appreciates receiving from publishers.

The Small Press Department review process does take 6-8 weeks, and you will be 
contacted by mail or phone if more information is needed, and/or when a decision on the titles has 
been reached.

Sincerely,

m f^ p -¡¡-jj-
Marcella A. Smith
Director, Small Press & Vendor Relations 

Enclosure

Barnes & Noble Bookstores ■ B. Dalton Bookseller ■ Doubleday Book Shops ■ Scribner’s Bookstores Bookstop



Barnesandnoble. com
Titles Database Group

New Titles for Barnesandnoble.com

Pleased}] out theiioeldsbelow^withalPapplj^

Dates*-

ISBN:

TITLE:

SUBTITLE:

AUTHOR’S LAST NAME:

AUTHOR’S FIRST NAME:

AUTHOR’S MIDDLE N A M E:-;^

AUTH OR’<S TITLECPhDrMDjetesi):

EXACT NAME OF PUBLISHER:

PUB DATE:

PRICE:

FORMAT:

# OF PAGES:

# OF ILLUSTRATIONS

SUBJECTS/TOPICS OF BOOK (MAXIMUM 5): J 

TITLE DESCRIPTION:

REVIEW EXCERPTS:

SHORT AUTHOR BIOGRAPHY:
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LISTING YOUR TITLES WITH BARNES & NOBLE

Bibliographic Information
If vour basic bibliographic data is currently listed with Books-in-Print or Ingram, it is 
likely to be already on our database. If it is listed with either source, but is not on our 
website: bamesandnoble.com. please furnish the bibliographic information on the 
Bamesandnoble.com Title Sheet (see reverse). If it is listed, but there are factual errors, 
please e-mail the corrected information to Laura Dawson: ldawson@bn.com. or you may 
fax the information to Laura Dawson5s attention at 212-352-3980, or mail it to the 
address in the letterhead above. Please be sure to include the name, address, phone and 
fax number of your publishing firm and a contact name.

Subjective And Descriptive Information
We would like for each of your titles on our database to include a synopsis, reviews and 
other quotes, and inside content such as an excerpt, the first chapter, foreword or 
introduction. If you have fewer than 10 titles, we will accept this information in hard 
copy on the form on the reverse of this page. If you have more than 10 titles, you will ' 
need to enier this information on the “Barnes and Noble Title Enhancement” diskettes. 
Please email or fax Laura Dawson your mailing address and she will send you the 
diskette submission material including the proper diskettes.

If you already have synopses or other title descriptions in electronic form, please contact 
Laura Dawson at ldawson@bn .com to see if we can accept them in that form. Chances 
are we can. If there is currently subjective information on our website that is not correct, 
please e-mail corrections to Laura Dawson: ldawson@bn.com

Cover Scans
A  copy of each of your titles needs to be sent to our distribution center for scanning. If  
vour firm does not have a relationship with the Barnes & Noble Distribution 
Center/lntemet, please email or Bruno Monti: bmonti@,bn.com to begin the process of 
establishing that relationship. The phone number for Bruno is 732-656-2000.

The.address for the distribution center isr.-j^V '''¿ji-ffc '•% *>

Barnes and Noble Distribution Center -  Scans 
331 Herrod Blvd.
Dayton, NJ 08810 
Attn: Mary Foster-Quinn

mailto:ldawson@bn.com
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All books will be considered for store placement based on subject matter and 
salability. Please consider the following points when publishing and 
presenting your book.

1. Does your book have an ISBN (International Standard Book Number)?

We use the ISBN to track inventory and sales information. An ISBN is a ten
digit number that specifically identifies your title. ISBNs are furnished by: 

ISBN Agency 
121 Chanlon Road
New Providence, New Jersey 07974 
908-665-6770

There is a $195 processing fee for a block of ISBNs. Processing takes 15 
working days. An extra $50.00 brings 72 hour priority handling. If your 
book has already been printed, you can sticker your books with the ISBN 
once it is assigned. The ISBN and price should appear on the back cover of 
the book.

2. Does your book have a bar code?

Bar codes help our stores handle books more efficiently. The bar code which 
incorporates your ISBN, is scanned at the time of purchase, thus recording 
accurately the sale of your book. The book industry uses the Bookland EAN 
bar code, not the UPC. Bar codes can be incorporated into a cover for as 
little as $25.00 per title. If your book is already printed, you can have 
pressure sensitive labels produced for placement on the back cover. For 
more information, call BISAC 212-929-1393 or contact your printer or look 
in the yellow pages under "Bar Coding."

3. What sort of binding (saddle stitch, staple, perfect, plastic comb, ring) 
does your book have?

Perfect binding is more expensive, but perfect bound books have the 
potential for a longer shelf life and better sales since the name of the book 
can be printed on the spine. Since most of the titles in our stores are placed 
on the shelves spine out, stapled or saddle stitched books essentially 
disappear. If your book is plastic comb-bound or perfect bound, the title and 
other pertinent information should be printed on the spine. Otabind is a 
another type of perfect binding which allows a paperback to lie flat.
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4. Is your book available through a wholesaler?

Your willingness to place your book with a book wholesaler may determine 
whether or not we carry it. Wholesalers normally expect 50-55% discount, 
pay in 60-90 days, and expect books to be returnable. Some expect free 
freight. Placing your book with a wholesaler will simplify your billing (one 
invoice to one location). It also allows us to consider placing larger orders, 
and putting the book on automatic replenishment^! Finally, your book will be 
made available to all other book stores. We can help put you in touch with 
an appropriate wholesaler.

5. Is your book priced competitively with other titles of a similar topic 
and quality?

Customers care about cost. Give your book a chance to sell by pricing it 
realistically. Consider the prices of other books that compete directly with 
yours.

6. Why should Barnes & Noble place your title on its shelves?

Tell us what makes your book unique or special. What is your marketing 
plan? Send us your publicity and promotional plans, along with any reviews 
or articles which may have been written about your book(s).

Barnes & Noble distinguishes between regional books and books of local or 
national interest.

A title is regional and purchased by the regional buyer if the subject matter 
concerns a city, state, or section of that buyer's area of responsibility, and 
most of its sales can be expected to be generated in that area or region.

A title is of national or local interest and purchased by the appropriate 
category buyer in the general merchandise office in New York when it is 
published by a local press or written by a local author, but the subject matter 
is not specific to the concerns of that geographic area.

7. Where can you find more information on the topic of book writing, 
publishing, and marketing?

The reference shelf in your favorite bookstore or local library features a wide 
variety of titles about writing books and the business of publishing.
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